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(A) It shall be a deceptive act or practice in connection with a consumer transaction for a supplier to

in any way notify any consumer or prospective consumer that the consumer has

 

(1) Won a prize or will receive anything of value, or

 

(2) Been selected, or is eligible, to win a prize or receive anything of value, if the receipt of the prize

or thing of value is conditioned upon the consumer's listening to or observing a sales promotional

effort or entering into a consumer transaction, unless the supplier clearly and conspicuously

discloses, at the time of notification of the prize, that an attempt will be made to induce the consumer

or prospective consumer to undertake a monetary obligation irrespective of whether that obligation

constitutes a consumer transaction. The supplier must further disclose the market value of the prize

or thing of value, that the prize or thing of value could not benefit the consumer or prospective

consumer without the expenditure of the consumer's or prospective consumer's time or transportation

expense, or that a salesperson will be visiting the consumer's or prospective consumer's residence, if

such is the case.

 

(B) A statement to the effect that the consumer or prospective consumer must observe or listen to a

"demonstration" or promotional effort in connection with a consumer transaction does not satisfy the

requirements of this rule, unless the consumer or prospective consumer is told that the purpose of the

demonstration is to induce the consumer or prospective consumer to undertake a monetary obligation

irrespective of whether that obligation constitutes a consumer transaction.

 

(C) The following example illustrates a violation of this rule as a result of a lack of disclosure

relative to a promotional presentation which is not a consumer transaction:

 

A free vacation is offered in connection with the purchase of a set of encyclopedias. All disclosures

required by this rule are made except that during the vacation the consumer is required to observe a

sales presentation for real estate. An offer to sell real estate is not a consumer transaction, but it is an
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attempt to induce the consumer to undertake a monetary obligation, and such attempt was initiated in

connection with a consumer transaction (the sale of encyclopedias).

 

(D) It shall be a deceptive act or practice in connection with a consumer transaction for a supplier to

in any way notify any consumer or prospective consumer that the consumer has:

 

(1) Won a prize or will receive anything of value, if such is not the case; or

 

(2) Been selected, or is eligible, to win a prize or receive anything of value, if the receipt of the prize

or thing of value is conditioned upon the payment of a service charge, handling charge, mailing

charge, or other similar charge; or

 

(3) Been selected, or is eligible, to win a prize or receive anything of value unless the supplier clearly

and conspicuously discloses to the consumer any and all conditions necessary to win the prize or

receive anything of value.
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